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Event Excellence:
From Promotion to
Sponsorship

Learn the strategies for marketing, sponsorship, and community engagement to elevate
events of any size.




Follow Us on

Social Media!
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Download the
Visit Jax! App

- Explore Jax attractions, activities, tours, dining
& more with the Visit Jax! App.

« Unlock more than 75 deals and discounts
from restaurants, attractions and other
places that make Jacksonville a great place to
visit!
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REAL TIME ENTERTAINMENT & MANAGEMENT
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Niko Costas, Founder + CEO
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REAL TIME ENTERTAINMENT & MANAGEMENT
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WHAT WE DO

TALENT BUYING
EVENT PRODUCTION

ARTIST RELATIONS
PRODUCTION MANAGEMENT
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REAL TIME ENTERTAINMENT & MANAGEMENT

WHO ARE WE

INDUSTRY EXPERTS DELIVERING EXTRAORDINARY EXPERIENCES
TALENT BUYERS FOR EVENTS ACROSS THE GLOBE

PIONEERS IN THE EVOLVING EXPERIENCE ECONOMY
DESIGNERS OF NEXT-GENERATION LIVE INTERACTIONS
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IN 2025... e ©°°°%°q o o * RTEAM

REAL TIME ENTERTAINMENT & MANAGEMENT

OVER 1500 EVENTS ACTIVATED CONNECTED BRANDS TO
AND PERFORMANCES ENTERTAINMENT OVER 1,000,000
ACROSS FOUR ATTENDEES THROUGH

CONTINENTS LIVE ENTERTAINMENT
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The experience economy has completely evolved.
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FOUNDATIONAL PILLARS OF EXCELLENCE

1. OPERATIONAL REALITY
2. INTENTION AND AUTHENTICITY

3. HIGH IMPACT VALUE



FLORIDA FIN FEST

Florida Fin Fest represents the intersection of culture, conservation, an(j/
community. Owned and produced by RTEAM, this free two- day e>gper|ence
leverages top-tier talent like Neil Frances and Flipturn to drawove&‘]?QO 000

attendees to date. ———



FLORIDA FIN FEST

The Challenge: Creating a completely free, large scale multi-day experience that moves a community to c
together for a greater good.

The Execution: Owned and produced completely by RTEAM, this festival perfectly hit the mtersectlon of
conservation, community, and top-tier talent programming. s

The Metrics of Excellence: Leveraged national brands by creating an immersive ecosystem where corporate
entities could organically touch base with eco-conscious consumers. Result: Over 100, OOO‘af%endees to date and
S7+ million generated in local economic impact. .. ’
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FLORIDA FIN FEST

Pillar Focus:
Intentionally Curated Authenticity

Local Economic Impact
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In late 2022, RTEAM and their partners we
embodied the Land Rover Defender pillars and
roading, music and exploration set theijpace
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DESTINAT

The Challenge: Embodying a premium automo‘tlve ‘ rand s lifestyle plllars via ?Jtemporary outdgor |ocat|on

The Execution: As the producers of the event RTEAM’s was responsible for de5|gn|ng an rugged quury, off—roadl '

and music-filled weekend experience. We curated an eclectic mix of mainstream and intimate perfformqnces ’ .
The Metrics of Excellence: It didn’ t jUSt satlsfy the client; it dommated ! /'n;justry, takmg home Best Outdﬁg ,,fff‘;'f’":,
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curate entertainment acts aligned with specific team matchups, ens
celebrated and reflected throughout the in stadium fan zones.
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The Challenge: Managing highly complex talent procurement andt@ehnical execution within hyper-regulated,

massive-scale international stadium timelines.

The Execution: Stepping onto the ultimate global stage, RTEAM is .
lifecycle, programming, and technical logistics specifically for the live

e end-to-end talent acquisition
jUlh entertainment assets.

The Metrics of Excellence: Successfully synchronizing artist relatio ecurity parameters, and stadium

' multi-national audiences
i

production parameters across an elite tier of host venues to seamle
simultaneously.
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