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Visit Jacksonville Data
Placer AI (we will dig deeper into this later as our main focus!)

Available on our website:
• Downs  St Germain Visitor Profile and Economic 

Impact of Duval County Tourism
• Hotel Pipeline (Updated Quarterly)
• Latest Monthly STR Note and Weekly STR Note
• Future Development
• Airlift

We also have Visit Jacksonville Social Media Engagement, 
Visit Jacksonville App and Website Usage, and 
Threshold360 Insights and what is most viewed on 
Google.



Go to www.visitjacksonville.com, click on the hamburger 
button. You will see Research & Development 
Information in the center. Make sure to scroll to see all! 

3

Website

http://www.visitjacksonville.com/


Profile of a 
Duval County Visitor



Main reason for travel: 
• 55% visiting friends & family
• 25% vacation or leisure

Average Party size: 2.4 people
36% travel as a couple
31% solo travel 
22% as a family
9% with friends

84% do NOT travel with children!

55
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66% Drive their personal vehicle
17% fly into JIA

63% of those surveyed had been to JAX
more than 4 times
32% had 11+ visits

Average length of stay is 3.7 nights

Per person spending is $330 per day!

Other stats!



Top 3 activities
reported

60% Dining Out 
56% Visiting Friends or Family
44% Visiting the Beach



Overview of 
Placer.AI 
Platform 
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POI? 
What is a 
POI?
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Top 10 POIs for visitors
● St Johns Town Center

● University of North Florida

● EverBank Stadium

● Beaches Town Center

● VyStar Veterans Memorial Arena

● Hyatt Regency Jacksonville Riverfront

● St Johns River Park & Friendship Fountain

● The Prime F Osborn II Convention Center 

● Community First Igloo
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Let’s review a POI for the 
last full 12 months – Prime 
Osborn



Let’s review an Impact Analysis
Key Metrics and Insights:
• Visitor metrics, unique visitors, and 

frequency
• Average dwell time
• Hourly visitation patterns and peak activity 

periods 
• Visitor origin analysis (zip code level insights)
• Pre and post event comparison to measure 

impact on other businesses
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Let’s look at a POI during an event 
– Prime Osborn for WasabiCon
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Placer.AI – Prior & Post Report Exported



Let’s review the same event 
for an Economic Impact Calculation

With ticket sales or attendance estimates or 
other known data, we can get a good estimate 
on the event’s impact to our county. 
• Calculation of direct and total impact
• Estimates by sales sources and types plus 

room demand 
• Return on investments and tax receipts
• Visitor days and peak rooms
• Hospitality employees employed because of 

the event (jobs supported)



Economic Impact Report – WasabiCon 2025
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Additional Insights from 
Placer.AI

Placer has custom data periods for city or county data and can be reviewed by 

month, quarter or annual basis.

• Day trips vs. overnight trips, plus total trips

• Total visitor spend for the period

• Top origin markets (zip code, DMA, etc.)

• Top in-state markets by county or city

• Day of arrival patterns

• Visitor activity by category (annual analysis)
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Placer.AI’s Tourism Report
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Placer.AI Questions or 
Data Q&A time
Questions later? Reach out to Laurie.

ldegon@visitjacksonville.com

904-377-1987

20

mailto:ldegon@visitjacksonville.com


THANK YOU
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