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WHO WE ARE
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WE ARE 
WINGARD
A team of designers, 

communicators, and strategists 

working in tandem to help our 

community and our client partners 

meet their full potential.
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ABOUT WINGARD

Wingard is a full-service marketing agency that delivers daring 

ideas and fresh perspectives that engage, inspire and convert 

your target audience.

● Brand Activation & Community Engagement Services

● Branding & Design

● Digital & Social Media

● Marketing & Advertising

● Marketing Strategy

● Media Planning & Buying

● Video & Animation

● Public Relations & Communications

● Search Engine Optimization (SEO) Services

● Web Design & Development
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OUR WORK
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WEBSITE 
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Local Map rankings live and die by data consistency, 

review volume, and fresh content. 

+ Name, address, phone number alignment

+ Google Business posts & offers — weekly cadence

+ Local landing pages — built for conversions

+ Local Map performance reporting — by keyword, by location

Proximity, reviews, content. 
3 things Google really ranks.

LOCAL SEO & GOOGLE 
BUSINESS PROFILES
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GOOGLE BUSINESS 
PROFILE CHECKLIST

● Claim your profile if you haven't already

● Ensure that name, address, phone number is 
consistent everywhere (website, social, gbp, 
etc)

● Select your primary category

○ Then secondary categories

● Update the profile with new pictures
and content every week or two. 
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Reviews are one of the most 

important ranking factors for google 

while considering to server your 

business in an organic search. It is not 

always about the star-rating. Google 

likes to see consistent reviews 

coming in for businesses. 

THE POWER OF REVIEWS

Review 
Link

QR Code
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● Don't make people search your site to make

sure they are in the right place

○ Add the most relevant content above the fold 

○ Make what you offer the next thing people see

○ Include pricing if that is relevant to your business

● It should be super easy to contact you

or purchase products.

○ Click to call phone number

○ Simple forms that only ask for the most important 

information

■ The rest you'll get if they want to be a customer

○ Easy checkout and payment options

WEBSITE TIPS 
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Does your site have the word 

Jacksonville in your title tag?

Does your site have the word 

Jacksonville in your description?

Is your phone number prominent

and clickable?

Is it easy to find your address?

Are your H1 tags being used properly?

WEBSITE CHECKLIST

1

2

1

2

3

4

5

3

4

H1 Title - Very important

H2 Title - Less important than H1

H3 Title - Less important than H2

H4 Title - Less important than H3

H5 Title - Less important than H4

H6 Title - Less important than H5

5
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GEO VS. SEO: WHAT’S THE DIFFERENCE?
How They Work Together
While SEO builds your authority and 
trustworthiness, GEO makes your 
content easier for AI systems to parse, 
understand, and cite. 

AI favors trusted domains
Strong organic rankings and authority 
make a domain more likely to be cited

AI doesn’t necessarily cite high-
ranking pages
AI often pulls subpages, blog posts, or 
documentation within trusted 
domains instead of the exact ranking 
URLs. 

Authority Drives Inclusion
AI prioritizes domains with strong 
backlinks, authority, and visibility.

SEO GEO

Goal Rank high in traditional search 
engines, including SERPs and AI-
powered features like AI Overviews, 
to drive traffic to your site

Get your content cited or mentioned in AI-
generated answers (and in voice search) to 
grow brand awareness and drive traffic to 
your site

User 
Behavior

Users browse SERPs and decide 
which link to click. They also explore 
AI-generated answers to satisfy their 
search intent and potentially click to 
learn more.

Users ask questions and read the AI-
generated answer. They might also explore 
the sources used to create the AI response 
(citations).

User Intent Navigate to a site for detailed 
information or get an instant 
response via a SERP feature

Get detailed information directly from the AI 
search engine 

Discovery 
surface

Direct links, featured snippets, 
People Also Ask, local packs, 
knowledge panels, AI Overviews, 
and AI mode

AI answers, citations, embedded URLs, brand 
mentions, and Google’s AI features

Success 
metrics

Higher rankings and visibility across 
both search results and AI-powered 
features, leading to more organic 
traffic

Increase in AI brand mentions, citations, or 
placements in AI-generated responses
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GENERAL GUIDELINES: HOW TO OPTIMIZE FOR AI SEARCH

Add Specific Statistics to Your Best Content
Content with specific, cited statistics consistently gets referenced more than vague generalizations.

Test Your Topics on AI Platforms
Ask AI chat bots the same questions your target audience would ask about your industry. Note which 
competitors are cited and which pages. (Wingard can also help with this!)

Structure Content for Direct Answers
Write content that answers questions directly and specifically in standalone sections. Provide direct answers 
upfront rather than building success. AI systems extract chunks of information, so each section in your web 
page should makes sense out of content from the rest of the page. 
This can include:
● Comparison charts or tables that structure information to be read easily
● FAQ-style content
● “Semantically chunked” web content broken up into a headline and subhead-rich format

Make Yourself Easy to Quote
Include expert quotes, testimonials, case studies, and concrete examples AI systems can extract and 
reference. 
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SOCIAL MEDIA
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SEARCH DOESN’T STOP AT 
YOUR WEBSITE

Social Media Helps You Show Up on Google. 

In fact, your social profiles are often some of the first 
things people see when they search your business. 
That’s because Google is looking at the 
broader signals surrounding your brand on the web.

Social activity helps strengthen your visibility 
through:
● More website traffic
● More backlinks
● More brand mentions
● More engagement signals
● Greater keyword association
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SOCIAL CONTENT IS SEO CONTENT

What You Post Matters

Facebook AND Instagram content appears in Google 
search results, making captions more important than ever.

Instead of relying solely on hashtags, focus on creating 
content that reinforces what you want to be known for.

Post regularly about:

● Services offered
● Locations served 
● Expertise & industry knowledge
● Frequently asked questions
● Projects & case studies
● Products & customer success stories 41% of Gen Z say they turn to social media 

first when looking for information
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YOUR SOCIAL MEDIA SEO CHECKLIST

Optimize social bios with 
keywords and location

Write captions using natural 
search language

Add location tags whenever 
relevant

Use descriptive alt text

Create FAQ-style content

Repurpose blogs and social posts

Align messaging across all 
platforms

Post about services, locations
and expertise
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USING VISIT 
JACKSONVILLE’S 
PLATFORM



USING
VISITJACKSONVILLE.COM 
TO YOUR ADVANTAGE
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WEBSITE TRAFFIC & SEO
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QUESTIONS?



THANK YOU

Client Name

bit.ly/be-seen-in-904
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